


This corporate identity manual compiles 
the elements that make up the visual identity 
of the brand.
It establishes the guidelines for its construction, 
the appropriate use of typographies and the 
application of the chromatic palette. 

When correctly applied, this manual guarantees a 
homogeneous, attractive and easily recognisable,
optimising the effectiveness of brand communication.
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A.



The brand

We design and build boats tailored to your 
unique needs.  With customizable layouts and 
attention to detail, our expert cra�smen 
create the boat of your dreams. 

Perfect for any adventure you and your family 
embark on, we’ve been turning boating dreams 
into reality for 28 years and counting.



Brandbook 05.

Logotype /



Brandbook 06.

Slogan/

Forward through the storm

Resilience, determination, and the ability to move
 forward even in the most challenging moments.



Logotype /

Brandbook 07.

The logo is the identifier 
of the brand, of its common 
use in all applications. 



Brandbook 08.

Construction/

The proportions of the mark  on a
modular surface proportionate to 
the X value are defined. 

In this way we ensure the correct 
proportion of the mark on any 
support and measurements. 

X

X



Protection
zone

/

Brandbook 09.

Impresos Digitales

A protection area has been established 
around the logo. This area must be free 
of graphic elements that interfere with 
the perception and reading of the brand. 

A security area equivalent to 2x has 
been determined. 

The minimum size at which the logo may be 
reproduced is 3.5 cm wide in printed media 
and 80 px in digital media. 3,5 cm 80 px

2X

2X

2X2X
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Pantone

C  0
M 0
Y  0

R  0
G 0

HEX: 
#000000

B  0
K  100

B L A C K

Colors/

“OUR COLORS REPRESENT 
SILENT LUXURY”

TMR's colors are as important to us 
as the logo itself. We have created
two primary colors, TMR BLACK. 

PRIMARY COLORS:



TMR's colors are as important to us 
as the logo itself. We have created
two primary colors, TMR BLUE. 

PRIMARY COLORS: Pantone

C  100
M 82
Y  35

R  28
G 53

HEX: 
#1C355E

B  94
K  27

B L U E

Brandbook 11.

Colors/



When none of the above colors can 
be used, white and gray are our 
secondary colors.

SECONDARY COLORS: Pantone

C  0
M 0
Y  0

R  255
G 255

HEX: 
#FFFFFF

B  255
K  100

W H I T E

Brandbook 12.

Colors/



SECONDARY COLORS: Pantone

C  0
M 0
Y  0

R  255
G 255

HEX: 
#FFFFFF

B  255
K  100

G R A Y

Brandbook 13.

Colors/

When none of the above colors can 
be used, white and gray are our 
secondary colors.



Brandbook 14.

The main corporate typeface is the 
‘Semplicita Pro’ family in its versions: 
Light, Regular, Bold. The secondary 
typeface is Baskerville URW, 
in its Italic version. 

For use in all internal and external 
communication of the brand. 

Typografhy

Semplicita Pro
ABCDEFGHIJKLMNÑOPQRSTUVWXYZ

abcdefghijklmnñopqrstuvwxyz

Baskerville URW
ABCDEFGHIJKLMNÑOPQRSTUVWXYZ

abcdefghijklmnñopqrstuvwxyz

/



Uses and variables
Their correct use must be respected

B.
16. Correct logo versions
17. Incorrect applications



Main Version Main Version Negative Main Version Negative

Brandbook 16.

Wherever possible, the mark shall be 
applied in its principal version. If this is 
not possible for technical reasons, the 
black and white version shall be used.

Correct
logo versions

/



Incorrect colors

Deformation Incorrect sizes

Incorrect typography

Incorrect
applications

/

Brandbook 18.

Maximum visibility, legibility and 
contrast must be ensured in all 
applications. 

If the logo is to be applied on 
non-corporate backgrounds or 
photographs, it should be applied 
in black or white, depending on the 
illuminance of the background. 

TMR



Applications
Their correct use must be respected

C.
19. Packing



19. Packing






